
PRIVATE SCHOOL
DIGITAL MARKETING

DURING A 
GLOBAL PANDEMIC

A month-by-month account of how Truth Tree helped 
position our school partners, including Oak Knoll School 
of the Holy Child that realized a 32% enrollment increase.



https://www.oakknoll.org/
http://blog.oakknoll.org/


https://www.nytimes.com/interactive/2020/04/07/technology/coronavirus-internet-use.html




http://blog.oakknoll.org/lessons-learned-from-the-covid-19-pandemic
http://blog.oakknoll.org/coronavirus-in-the-eyes-of-a-high-school-senior
https://www.kidfriendlydc.com/
https://www.retaildive.com/news/what-covid-19-did-to-customer-loyalty/583377/
https://www.washingtonpost.com/road-to-recovery/2020/08/13/recession-is-over-rich-working-class-is-far-recovered/


https://www.cnbc.com/2020/07/03/coronavirus-forced-62-percent-of-summer-camps-to-close-this-year.html




http://www.dcschoolhub.com/
http://www.nymetroschools.com/
http://www.nymetroschools.com/
https://www.niche.com/
https://www.privateschoolreview.com/


https://www.steds.org/


http://www.truthtreeconsulting.com/


https://www.youtube.com/channel/UCQkgAIJHNg1g-_uGTju4AUg
https://www.facebook.com/TruthTreeConsulting/
https://www.linkedin.com/company/11556188/admin/

